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Welcome
I am delighted to introduce our fourth annual review detailing the activity, impact and 
achievements of the North East Uni Connect Programme in 2020-2021. During an interesting 
year for the education sector, the partnership has continued its work in the North East, finding 
innovative ways to reach young people and support teachers and advisers. 

Our targeted programme of activity, the FutureMe programme, remained reactive to the needs 
of schools and students as the Covid-19 pandemic continued to present challenges. Working 
in such a way has enabled activity to continue to be delivered to schools and colleges, while 
keeping staff and students safe. 

Outreach North East has continued to support teachers and advisers in the region access 
the information and outreach they need, related to higher education progression. A series 
of webinars in collaboration with UCAS have been a particular success this year, and we are 
pleased to say this work will continue during the 2021-2022 academic year, to bring teachers 
and advisers the most up-to-date information about the admissions cycle. 

Another highlight for the programme has been the return of HE Fest, the regions online higher 
education festival, which provided content for all audience groups across three days in July. A 
truly collaborative event, the virtual festival saw over 30 speakers and exhibitors come together 
to provide information and support. More details of HE Fest 21 can be found on page 7. 

As we begin a new academic year the partnership is continuing to deliver activity to young 
people, parents and teachers across the region and we look forward to supporting the region 
for another academic year. 
Kate Murray 
Head of Regional Partnerships (Widening Participation)
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Higher Education 
Progression in the 
North East

Long-term progression measures (e.g. 
the Department for Education’s Widening 
Participation in Higher Education Progression 
Rate) rely on HESA  data, which is not available 
until at least two years after a student is ready to 
enter higher education (HE). While the data for 
these long-term progression measures matures, we 
use more readily available interim measures such as 
the UCAS 18-year-old entry rate  to analyse trends in HE 
progression.

Although improving, the entry rate of 18-year-olds in the North East of England (see Figure 1) 
remains the second lowest in the country with 33.2%, and significantly below the average across 
all regions in England. While progress is being made, the gap between the regions with the 
highest and the lowest entry rates has increased further since last year.

Since the launch of the Uni Connect programme, we have engaged with students in all 92 target 
wards assigned to our partnership, continuously growing engagement year-on-year. Even in the 
light of the Covid-19 pandemic, we increased the number of target students engaged by 5% to 
over 14,000 student in 2020/21.

A recent submission of a cohort of target students who participated in FutureMe activity to 
UCAS STROBE resulted in promising findings indicating that students who had taken part in 
a higher number of FutureMe activities (three or more), were more likely to apply, be offered, 
and accepted places at higher education institutions (HEIs) compared to students who had 
taken part in fewer FutureMe activities (one or two). This effect is further increased when looking 
at students who took part in five or more activities. These findings support the sustained and 
progressive way in which FutureMe activity is intended to be delivered. This is further backed 
up by research commissioned by the Office for Students concluding that it is sustained outreach 
which makes a difference in supporting learners to access HE .

While these findings cannot prove a causal relationship between HE progression and the 
participation in FutureMe activity, they are nevertheless indicative of a potential positive 
correlation between the participation in a higher number of FutureMe activities and higher 
application and entry rates to HE.

Figure 1 Figure 1 UCAS 18-Year-Old Entry Rate by Year and Region (UCAS End of Cycle Report 2020)
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Targeted Outreach
The FutureMe programme of targeted outreach continued in schools and 
colleges across the region during the 2020-2021 academic year. Schools’ 
benefitted from 27 higher education ambassador sessions, with content 
covering all of the North East Regional Progression Framework learning 
outcomes, available in both live-online and pre-recorded delivery formats 
owing to the ever-present challenges of the Covid-19 pandemic. Students 
at colleges in the region were able to access a range of activities which 
provided ‘HE Subject Insights’, helped increase skill and attainment levels 
and helped students make the link between higher education pathways 
and career options. 

Students also benefitted from two regional programmes of activity: 
Passport to FutureMe 

The Passport to FutureMe programme was 
the virtual alternative to a higher education 
themed residential, with both NEUCP and 
Opportunity North East target schools offered 
places for their year 10 students. Taking place 
throughout June and July, the programme was 
delivered through Google Classroom. 

Students took part in a range of engaging 
online activities in their own time, over a 
period of six weeks. The programme included 
a welcome and celebration event, and social 
activities to provide as full an experience as 
possible. Current undergraduate students 
were available to support students with their 
tasks and to answer any questions about 
higher education.  

FutureMe Enterprise Challenge

The FutureMe Enterprise Challenge returned 
in 2021, with Year 9 boys across the region 
being given the opportunity to take part in our 
flagship programme in collaboration with the 
three football clubs in the region. 

The programme was adapted to a blended 
model of delivery, with students taking part in 
one of five regional welcome events, up to 12 
virtual or in person content sessions delivered 
by the foundations, and one regional 
online celebration event. Underpinning the 
programme was the challenge of creating 
and presenting a six piece storyboard to 
encourage young men to consider higher 
education. As in previous years, the five area 
winners had their storyboard professionally 
produced and included in a FutureMe comic 
book to be shared with schools across the 
region, and the regional winner had their 
video professionally produced and used as 
part of a marketing campaign on YouTube, a 
popular platform for young people. 

The advertising campaign for the 2020 
FutureMe Challenge video ended on 
30th June 2021, having received 172,688 
impressions (the number of times the advert 
was displayed on screen) and 24,665 views 
(the number of times the advert was viewed 
past the ‘skip now’ button). The advert resulted 
in 212 viewers taking action and visiting the 
website, which shows strong engagement with 
the digital content created. 
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In addition to the targeted activity delivered by the FutureMe Programme, the partnership 
have been pleased to extend their reach across the region through the delivery of a number of 
strategic outreach initiatives. 

Opportunity North East

In 2020, Outreach North East and the Department for Education (DfE) developed a 
collaborative project to expand NEUCP’s delivery to a further 16 schools in the North East, as 
part of Opportunity North East’s Challenge Five: Too Few Young People Progress to Higher 
Education, Particularly the Top Tier Universities. These schools became eligible for the FutureMe 
programme in their school, supporting young people to gain an understanding of higher 
education and access to the information necessary to make an informed decision. 

Opportunity North East is a £24m DfE funded initiative to improve educational outcomes across 
the North East of England. Working with key regional partners the initiative aims to address the 
following five challenges:

1. Too few children continue to make good progress from primary to secondary 

2. To unlock the potential of key secondary schools in the North East

3. Some schools struggle to recruit, retain and develop great teachers

4. Too few young people find a pathway to a good career

5. Too few young people progress to higher education, particularly to the top tier universities 

Through this collaboration, a further opportunity was identified to help support another of 
Opportunity North East’s five Challenges, and deliver additional targeted support to more North 
East students. NELEP and TVCA have been working with Opportunity North East to provide 
a sustained programme of careers guidance and interventions to a targeted group of Y10 
students as part of Challenge Four: Too Few Young People Find a Pathway to a Good Career. 
This activity highlighted that knowledge of higher education was low among the students 
involved in this activity. Through Outreach North East, NEUCP were able to work with NELEP, 
TVCA and the DfE to offer introductory sessions to Year 10 students to help increase their level 
of knowledge around higher education. 
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Teacher and Adviser CPD
During the 2020-21 academic year, Outreach North East delivered a series of CPD webinars in 
collaboration with UCAS. 

The University and Colleges Admissions Service (UCAS) is an independent charity providing 
information, advice, and admissions services to inspire and facilitate educational progression. In 
addition to facilitating applications to undergraduate, postgraduate, conservatoire and teacher 
training courses, UCAS also provide a range of information to facilitate decision making around 
post 16 choices, aimed at students, parents and teachers.

All sessions featured a live question and answer session, allowing North East teachers and 
advisers to receive advice specfic to the students they are supporting. Sessions covered the 
following topics:

• Preparing for the January Deadline 

• Preparing Students to Choose Their Options

• Getting Ready for the 2022 Application Cycle 
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Signposting
Outreach North East aims to signpost teachers and advisers in the region to the Higher 
Education Outreach and CPD activity that is available across the North East. The launch of 
the Outreach North East website saw the introduction of an activity search tool, powered by 
UniTasterDays, to allow teachers to search for outreach activity which will benefit their schools 
and students. 

A range of digital marketing activity took place across the academic year to increase awareness 
across the region about the range of support available from Outreach North East: 

414,000
impressions

119,000
reached

4,800
engagements

In addition to paid marketing outputs the organic digital presence of the partnership remained 
strong, with website and social media engagement increasing steadily throughout the year. 
With face-to-face activity unable to take place throughout the entire academic year, it remained 
important to engage all audiences through both the FutureMe and Outreach North East 
websites and social media channels. 

Traffic 
from all

12
local 

authorities

19,000
website users

650 
organic social 

posts



Contact Us:
If you have any questions about the 
contents of this report, or would like to 
stay informed about our activity please 
contact us using the channels below.

FutureMe: 
www.futureme.ac.uk 
Email: info@futureme.ac.uk 
Twitter: @futureme_ne 
Facebook: /futuremenortheast

Outreach North East: 
www.outreachnortheast.ac.uk 
Email: info@outreachnortheast.ac.uk 
Twitter: @outreach_ne 
LinkedIn: Outreach North East


